The Next Generation
of the Working Woman

www.accenture.com/pathforward

Gen Y women are making a powerful impact in the workforce today, an impact that will
grow even stronger as these professionals move up the ladder. The question is… what is
the path forward?

Gen Y a.k.a.

Date of Birth: Late 1970s - early 1990s
Increased use and familiarity with:

Millennials

Communications

Describes the demographic
cohort following Generation X

Media

69%

89%

* 18-29
years old

on social media sites

**

45M+ female
Gen Y users
in the U.S.

tend to log
onto social
media every day

nearly 30%
of U.S. Facebook users
Usage of social media:

Average of 16
coworkers as
Facebook friends

Positive Outlook

Digital Technologies

more
personal

less
professional

Compared with other generations, Gen Y
women have the most positive outlook
for women in the workplace

65%
believe that women are equal in the workplace

66%
see visible female role
models at their company

Less likely
to speak up
Yet when it comes to their own careers, Gen Y women
are less likely to speak up than their male counterparts
Proactively manage their career

Asked for a raise

54% vs. 64%

Gen Y women

Feel like they
are underpaid,
more than
other
generations

41%

vs.

45%

Gen Y men

Gen Y women

61%

Gen Y men

1 in 4 Gen Y women do not actively discuss
their career growth with supervisors.

Feel they are not progressing
31%

Nearly a third describe
their career path
as stagnant

47%

Nearly half believe lack of
opportunities/clear career path
are holding them back

29%

Career
Opportunities

followed closely
by
compensation
and benefits

Gen Y women want the same things
as Gen X and Baby Boomers

59%

***

Work-life
balance is the
most important
career factor,

25%

have stayed at
their current
employer longer
because of
flexible work
schedule

Marriage & Kids
26
years

median marrying
age for Gen Y women,

on a steady increase from about age 20 in the 1950s

50%

25-29
years

have a child

Many employees – even those who are dissatisfied – say they are not changing jobs right now. Smart companies will see this as an
opportunity. By listening to employees and better meeting their needs, companies can transform their workforce from dissatisfied to
satisfied and retain greater talent. Working women today say they value flexibility, work/life balance and clear career paths.
Employers that offer these benefits stand to gain the most from the growing power of the Gen Y woman.

A full report on the research, “The Path Forward,” is available at www.accenture.com/pathforward
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