SENIOR
CITIZENS
ARE RIDING
THE DIGITAL
HEALTH
WAVE

OLDER AUSTRALIANS ARE
AFFLUENT, HEALTH LITERATE
AND SURPRISINGLY
PROACTIVE IN MANAGING
THEIR OWN HEALTH—AND
THEY ARE USING DIGITAL
HEALTH TOOLS TO DO SO,
REVEALS ACCENTURE
RESEARCH. THESE FINDINGS
SIGNAL A CRITICAL ROLE
FOR CONSUMER-FOCUSED
DIGITAL TECHNOLOGIES IN
THE FUTURE OF AGED CARE.1
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A WAVE OF

CHANGE ON
THE HORIZON

Australians today are living longer,
so the population is getting older.
Close to 4 million people—16 percent
of the country’s population—are 65 and
over, according to the Australian Bureau
of Statistics.2 By 2054, there will be
8.4 million Australians 65 and older—
a fast and significant increase to
21 percent of the population.3
A mushrooming elderly segment puts complex pressures
on the healthcare system—from an increased prevalence
of chronic conditions to growing demand for wellness
services that keep people healthier longer. Strategies and
interventions that reduce costs and improve quality and
health outcomes must be targeted toward senior citizens’
health management behaviours.

Silver surfers
are people age
65 and over
who use digital
technology in
their daily lives.
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DIVING INTO

HEALTH
MANAGEMENT
Australians 65 and over are engaged in managing
their health, according to the Accenture 2016
Consumer Survey on Patient Engagement.
A strong majority (89 percent) actively manage
their health. Just 1 percent, less than in previous
years, do nothing at all to manage their health.
The aged have a range of indicators that they
track to prioritise and manage their health
concerns. The majority monitored their weight
(71 percent), blood pressure (64 percent), dietary
intake (58 percent) and cholesterol (52 percent)
over the past year.
The strong correlation between cardiovascular
disease prevalence and the aged care segment
monitoring blood pressure and cholesterol
is evidence of senior citizens’ health literacy
and commitment to chronic disease self
management. Their interest and willingness
could be supported and extended with digital
health technology tools.
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IN THE SWIM

OF DIGITAL
HEALTH

Senior citizens’ use of digital health technology for health
management challenges common wisdom that the digital
revolution is only for the young. The reality is that many
aging Australians are “silver surfers.”
They are digitally savvy in their everyday
lives—and when it comes to their healthcare.
Case in point: 56 percent of those 65
and over use technology at least monthly
to manage their health.
Digital health tools empower senior citizens
to engage with the system as informed
healthcare consumers at a stage of life
when they often must be especially vigilant
about health and wellness. Not only are
silver surfers using digital health tools,
they value them. Fifty-seven percent
believe technology is vital to managing
their health. In addition, 52 percent of
this group say that the main reason is
because technology aids understanding
of conditions and medications.

These trends indicate that health services
could use the digital channel to better
engage with their local aged populations.
As the Australian Digital Health Agency sets
the national digital health strategy, health
service leaders could start thinking beyond
the needs of millennials and digital natives,
because digital health has no age limit.
As with all demographic groups, senior
citizens’ use of digital health tools must be
in conjunction with efforts to improve health
literacy. After all, digital health is a means
to an end, not an end in itself. People can
learn best practises in disease management
through digital channels that enable peerto-peer social sharing as well as through
traditional in-person interactions with
doctors and other caregivers.

Fifty-seven percent
believe technology
is vital to managing
their health.
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THE TIDE IS TURNING

FOR DATA SHARING

In addition to the health and
wellbeing resources they use
today, senior citizens are willing
to use other consumer-focused
digital health technologies in
the future. This has important,
even disruptive, implications for
how healthcare data could be
shared among patients, doctors,
hospitals and private health
insurance funds.
Consider silver surfers’ attitudes about
wearables, which include smart glasses,
wrist-worn displays, in-home monitoring
devices, and other data collection devices.
Survey results show that 59 percent are
willing to wear or already wear technology
that tracks vital signs. What’s more, many
senior citizens think wearables help with
understanding health conditions (73 percent),
health engagement (70 percent), and overall
quality of health (63 percent.)
Forty-two percent of seniors—even more if
incentives were offered—would be willing
to share Patient Generated Health Data
(PGHD) from wearables or mobile apps with
their health insurer. Senior citizens’ consent
to share data from “alternative” health
management tracking tools could eliminate
barriers to seamless data sharing,
a system-wide challenge.

Aggregated PGHD about seniors’ health
from wearables—particularly as the accuracy
and utility of these devices improve—could
become a rich source of population health
data to inform aged care interventions.
Which health service innovators will be the
first to integrate PGHD into electronic health
records? Will the private sector leap-frog the
public sector? Only time will tell.

ON THE HORIZON:
VIRTUAL HEALTH AND THE
REALITY OF AGED CARE
Australia’s geography is a barrier in itself to
healthcare access for the elderly in remote
areas, including indigenous populations.
Virtual health—clinical interactions and
patient management at-a-distance via
digital devices—is already changing the
tyranny of distance to the intimacy of a
face-to-face encounter through a high
resolution telehealth screen.
Survey results show that senior citizens
are willing to explore virtual health options,
making it a growth area. Telehealth
and other virtual visit types are still not
mainstream, even though their use in
remote and rural areas is flourishing.
While few senior citizens are monitored
by clinicians virtually using digital tools, an
overwhelming 73 percent would consider
it if recommended by their doctor.
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TAKE THE

PLUNGE

Digital health tools are the cornerstone of a 21st century healthcare
system that is patient-centred, data driven and wellness focused.
Rather than assume that senior citizens
prefer the analogue world and need
special treatment to “go digital,” health
service leaders should develop practical
strategies to meet their unmet digital health
needs. Fundamentals for success include
the following:
• Treat the person, not the segment.
Healthcare organisations must avoid
one-size-fits-all digital health solutions for
the elderly. They are not a homogeneous
group and need more than big buttons
and large type fonts. Organisations can
combine big data analytic insights and
service design principles to develop
solutions that are responsive to the true
context of people’s lives.
• Take an integrated approach.
Silver surfers want to interact with healthcare
organisations across a constellation of
digital and physical channels. Digital health
experiences should be seamless and
consistent across all touchpoints so that
the technology is additive and enabling
rather than confusing and distracting.

• Break down barriers. Digital health tools
can help senior citizens—and the entire
health system itself—to become more
proactive about health management and
preventive care. New approaches to data
sharing and the breakthrough access
enabled by virtual health can address
technological, educational and geographic
barriers that impact aged care outcomes.
• Think of clinicians as catalysts.
Doctors use digital health technology
themselves, yet many may assume that
elderly patients are simply not comfortable
with it. With a mindset shift, doctors are
in an excellent position to be trusted
advocates for silver surfers’ continued
adoption of digital health tools, which
can improve health information access,
engagement and compliance
with therapies.
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THE POWER OF DIGITAL
HEALTH FOR FOUR MILLION
AGEING AUSTRALIANS IS NOT
ABOUT THE TOOLS. IT LIES
IN HOW THE POPULATION
EMPLOYS THOSE TOOLS TO
MANAGE THEIR HEALTH AND
INTERACT WITH A SYSTEM
THAT UNDERSTANDS WHO
THEY ARE—AND WHAT THEY
NEED TO LIVE A HEALTHY,
FULFILLED LIFE WITHIN THE
CONSTRAINTS OF THEIR
ILLNESSES AND THERAPIES.
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FOR MORE INFORMATION
Ian Manovel
ian.manovel@accenture.com

Tristan Sather
tristan.sather@accenture.com

ACCENTURE 2016 CONSUMER SURVEY
ON PATIENT ENGAGEMENT
Accenture commissioned a seven-country survey of
7,840 consumers ages 18+ to assess their attitudes
toward health, the healthcare system, electronic
health records, healthcare technology and their
healthcare providers’ electronic capabilities.
The online survey included consumers across
seven countries: Australia, Brazil, England, Norway,
Saudi Arabia, Singapore and the United States,
including a total of 1,013 Australian consumers,
of which 241 were seniors, age 65+. The survey
was conducted by Nielsen on behalf of Accenture
between November 2015 and January 2016.

ABOUT ACCENTURE
INSIGHT DRIVEN HEALTH
Insight driven health is the foundation of more
effective, efficient and affordable healthcare.
That's why the world's leading healthcare providers
and health plans choose Accenture for a wide range
of insight driven health services that help them use
knowledge in new ways—from the back office to
the doctor's office. Our committed professionals
combine real-world experience, business and clinical
insights and innovative technologies to deliver the
power of insight driven health. For more information,
visit: www.accenture.com/insightdrivenhealth.

ABOUT ACCENTURE
Accenture is a leading global professional services
company, providing a broad range of services and
solutions in strategy, consulting, digital, technology
and operations. Combining unmatched experience
and specialized skills across more than 40 industries
and all business functions—underpinned by the
world’s largest delivery network—Accenture works
at the intersection of business and technology to
help clients improve their performance and create
sustainable value for their stakeholders.
With more than 394,000 people serving clients
in more than 120 countries, Accenture drives
innovation to improve the way the world works
and lives. Its home page is www.accenture.com.
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