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See the Appendix for detailed methodology, market definition, and scoring criteria.

ABOUT THIS EXCERPT

The content for this excerpt was taken directly from IDC MarketScape: Worldwide
Salesforce Implementation Services 2025-2026 Vendor Assessment (Doc #
US51272324).

IDC OPINION

This IDC study represents a vendor assessment of the 2025-2026 Salesforce
implementation services market through the IDC MarketScape model. This research is
a quantitative and qualitative assessment of the characteristics that explain a vendor's
success in the marketplace and help anticipate the vendor's ascendancy. This IDC
MarketScape covers a variety of vendors participating in the worldwide Salesforce
implementation services market. This evaluation is based on a comprehensive
framework and a set of parameters expected to be most conducive to success in
providing Salesforce implementation services in both the short term and the long term.
A component of this evaluation is the inclusion of the perception of Salesforce
implementation services clients of both the key characteristics and the capabilities of
these providers. Some of IDC's findings are discussed in this section.

The Salesforce platform has matured over the past 25+ years. Many of the vendors in
this assessment have maintained practices dedicated to providing Salesforce
implementation services for upward of 20 years. These vendors too have matured over
the decades. Nearly all vendors included in this assessment provide an end-to-end
portfolio of services across the life cycle, ranging from business consulting, custom
application development, application and infrastructure management, and support and
training services. As part of their strategy, vendors have advanced their capabilities
across Salesforce products and within industries and functions. They have developed
varying levels of depth and maturity across each of these aspects — some invest in
end-to-end expertise across domains and products, while some are more specialized.

Most vendors have seen strong growth in their Salesforce implementation services
businesses since 2021, utilizing a combination of approaches. Service providers (SPs)
assessed in this study have maintained high CSATs and ensured quality delivery to
retain customers. This is in addition to utilizing effective marketing strategies to grow
their customer base. Inorganic strategies have been noted as another effective means
for growth, leveraged by upward of 70% of the vendors in this study. While some
vendors have preferred an organic strategy for growth, vendors that acquired
Salesforce capabilities benefited from an expansion in client base, talent, and IP.
Vendors have made sizable investments in innovation to develop IP and further their
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Salesforce business. These figures generally range anywhere of 2-15% of annual
revenue, depending on the size and maturity of the Salesforce practice. Vendors
engage extensively with Salesforce to coinvest and codevelop solutions. Third-party
vendors and clients also collaborate with vendors to develop IP, often investing
alongside vendors. Talent development is another area of investment that plays a
crucial role in the growth of Salesforce implementation services. Some vendors
maintain large global teams capable of rapidly scaling projects. Few have smaller,
specialized teams that focus on targeted problem statements and/or scope. Regardless
of size, upskilling the workforce and growing certifications is a priority for service
providers. IDC notes an average of 3.67 certifications per employee among vendors in
this study. Some vendors boast measures as high as 4.7 certifications per professional,
on average.

The impact of Al has been noted across paradigms in the context of Salesforce. Service
providers are increasingly engaged in Salesforce modernization initiatives to help
buyers advance Al maturity. IDC's February 2025 Future Enterprise Resilience and
Spending Survey, Wave 1, indicates that 22.2% of organizations believe that their primary
IT consulting partner will play the greatest role in helping them develop and implement
their Al strategy in the next year. The same study indicated that 21.1% expressed that
their primary customer experience platform vendor, such as Salesforce, played the
greatest role. Another reason for end users to work with service providers relates to
the vendors' internal use of Al and automation of traditional service delivery for results
such as reduced complexity and faster solution delivery. IDC's interactions with vendors
indicate that they have incorporated good measures of automation, to the tune of 25%
on average. This is further supported by Al-enabled service delivery, which vendors
report to be about 31% on average. While these figures vary by vendor and
engagement, Al is expected to further become a critical aspect of Salesforce
engagements going forward.

Salesforce has many capabilities for Al, including Agentforce, Einstein, and Tableau Al,
that are becoming central to the platform's strategic direction. Agentforce is of
particular interest to buyers, owing to its ability to drive automation, create digital
autonomous agents, and integrate seamlessly with the Salesforce ecosystem. IDC's
June 2025 Global Al Technology Trends Survey indicates that 21.6% of buyers are
currently using or plan to use Agentforce to build and orchestrate agents. Although the
platform has the potential to drive outcomes such as productivity, operational cost
savings, and improved customer engagement, effective use of its capabilities requires a
robust foundation and knowledge of best practices. Some key considerations for
success include a clear view of ROI and KPIs to track alignment to goals, data readiness,
integrations needed with legacy systems, agent configuration, change management,
and performance tracking.
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IDC MARKETSCAPE VENDOR INCLUSION CRITERIA

The scope of this IDC MarketScape includes providers that offer Salesforce
implementation services. IDC considered more than 25 vendors of such offerings
across the globe to be included in this IDC MarketScape. IDC collected and analyzed
data on 23 service providers that met our inclusion criteria.

For inclusion in this IDC MarketScape, the vendor had to meet two criteria:

Head count. Have more than 1,000 certified experts as per Salesforce
AppExchange.

Revenue. Have more than $200 million in IT consulting and systems integration
services as per IDC services tracker.

ADVICE FOR TECHNOLOGY BUYERS

Based on this study, IDC recommends that buyers consider the following
recommendations before starting new Salesforce implementations:

Have a clear plan. Whether exploring a new implementation or embarking on
modernizing legacy systems, ensure that your business objectives from the
implementation are well articulated, with well-aligned KPIs to track progress.
Ensure that the right stakeholders, be they executives, IT, end users, or partners,
are engaged early on to ensure transparency and buy-in.

Be wise while scoping out your implementation. Allocate capital judiciously to
Salesforce products and modules that create value for your business reality. This
may mean creating road maps for different business units, prioritizing near-,
medium-, and long-term impact. This ensures that implementations can scale as
your business expands.

Keep a careful eye on customizations. Utilize standard features extensively,
working with built-in capabilities and minimizing custom functionality. This
ensures that maintenance remains simple and upgrades straightforward. In
some cases, customizations for business processes may prove to be cost
effective. If opted for, ensure that any customizations are well documented.

Prepare an Al strategy leading with trust and data. Data has become a

pivotal piece of Salesforce's product strategy. Salesforce Data Cloud and Einstein
platform are at the core of Salesforce's efforts to unify customer data and anchor
its Al strategy. And Salesforce is acquiring Informatica for $8 billion to enhance
its data foundation and offerings. For many organizations, customer
engagement can be a top use case for Al integration before moving on to more
complex use cases. To capitalize on the opportunities from Al, organizations
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must focus on data and IT architecture readiness. Evaluate the vendor's
capabilities to build data architecture and responsible ethical frameworks to
support Al use cases. In addition, look past the vendor's marketing claims to
understand its approach to unearthing business value from Al, especially its
approach to solving customer data challenges with Salesforce or proprietary
offerings or both while upholding a high level of ethics and governance.

» Give adequate attention to change management. To maximize the value from
Salesforce investments, enterprises need to provide ample weightage to people
and process changes along with the technology integration changes required for
Al-enabled transformation. Invest in a holistic change management strategy that
captures the requirements of end users, tracks outcomes from the implemented
solution, and creates a feedback loop to foster continuous innovation.

* Think beyond CRM implementation. Salesforce has transformed its value
proposition beyond the realms of a CX transformation tool to an engagement
platform, transforming employee experience and customer journeys. And
Salesforce is expanding into additional functional areas like IT service
management, supply chain, and revenue management. Leverage the expertise of
Salesforce partners that can bring together tools, best practices, methodologies,
and S| experience to elevate the value proposition of Salesforce solutions beyond
the CX use cases. Partner with implementation SPs that can drive unity between
the front and back office enabling stronger integration with business systems
and create an integrated data strategy, with analytics, Al, and automation.

» Consider industry expertise. As Salesforce continues to align its portfolio of
solutions to address key industry pain points, it is important to consider the
industry expertise of the implementation partner to contextualize solutions and
provide key industry insights at various stages of implementation that can
provide superior time to value and up-front cost savings.

= Look to integrate with other applications and systems. Most enterprise
organizations will be integrating Salesforce clouds with other applications and
systems. Salesforce has realized that many organizations will have hybrid models
and has built integrations with other solutions as part of its MuleSoft portfolio.
MuleSoft is more of a technology discussion than a business function discussion
like CRM. A service provider's MuleSoft capabilities is an important consideration
for some buyers, especially those that want to leverage this part of the
Salesforce offering portfolio.

* Recognize that scale is important, but providers of all sizes can offer value.
The number of service providers that can help implement Salesforce solution is
vast. This IDC MarketScape assesses 23 providers, but there are many more
providers that may be suitable to an organization's specific needs, such as the
industry and/or regions they operate in. IDC advises prospective customers to
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prioritize their requirements and consider several (or more) of the providers of
varying sizes able to meet their requirements in terms of service delivery, ability
to grow with you, relationship management, and cost constraints. Find the right
provider that fits your requirements and culture. Refer to the Vendors to Watch
section for a list of additional vendors to consider when procuring Salesforce
professional services.

= Evaluate vendors. Use this IDC MarketScape in contract negotiations and as a
tool to not only shortlist vendors for Salesforce implementation services bids but
also evaluate vendors' proposals and oral presentations. Make sure you
understand where these players are truly differentiated and take advantage of
their expertise (technical, industry based, or otherwise).

VENDOR SUMMARY PROFILE

This section briefly explains IDC's key observations resulting in a vendor's position in
the IDC MarketScape. While every vendor is evaluated against each of the criteria
outlined in the Appendix, the description here provides a summary of each vendor's
strengths and challenges.

Accenture

According to IDC analysis and buyer perception, Accenture is positioned in the Leaders
category in this 2025-2026 IDC MarketScape for worldwide Salesforce implementation
services.

IDC notes that Accenture did not actively participate in this IDC MarketScape, and its
evaluation is based on IDC's existing research and knowledge of Accenture's Salesforce
practice.

Accenture is a global professional services company that delivers a full spectrum of
services in strategy, consulting, technology, and operations, powered by a large
network of Advanced Technology and Intelligent Operations centers, serving
approximately 9,000 clients across more than 40 industries worldwide. The company
operates from over 1,000 locations worldwide across key markets and maintains
Advanced Technology Centers in multiple regions, including North America, Europe,
LATAM, Africa, and APAC, to provide deep capabilities close to clients and access to the
world's talent hubs. Accenture serves 19 industries through its Salesforce Business
Group, providing comprehensive services, including strategy, consulting, technology,
and operations. Accenture's Salesforce Business Group operates as part of the
company's new Reinvention Services unit, which integrates all of service capabilities
and delivery organization into a single, integrated group.
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Accenture provides comprehensive consulting and managed services for Salesforce,
encompassing customer experience consulting, digital marketing consulting, custom
application development, prototyping, quality assurance testing, and application
management across all Salesforce product categories. Accenture also provides
Salesforce and Agentforce training and education through its LearnVantage training
platform. The company employs approximately 56,500 Salesforce-skilled professionals
globally with more than 82,000 Salesforce certifications worldwide. Accenture has
extensive Salesforce expertise and certifications across functional and vertical
competencies.

Accenture has developed significant intellectual property including the Accenture
Delivery Methods for SaaS specifically tailored for Salesforce implementations,
GenWizard automation platform for project analytics and governance, and the
Accenture Reinvention Console as an end-to-end integrated digital platform consisting
of thought leadership, approaches, methodologies, assets, and accelerators. The
company has invested in over 30 industry-specific assets and accelerators including
solutions for financial services such as Wealth Navigator and Investment Banking
solutions, insurance solutions including Digital Contact Center Flow and Intelligent
Claims Hub, healthcare solutions such as Intelligent Care Orchestrator and Patient
Engagement platforms, and public sector solutions including Citizen Engagement and
Grants Management assets. Accenture also invests in expanding its Salesforce
capabilities in start-ups through its Accenture Venture Labs and by acquiring
companies such as Incapsulate and NeuraFlash.

Accenture has established itself as an important partner for Agentforce to harness the
transformational power of data and Al. The company provides end-to-end Al solutions
including accelerated deployment of horizontal and industry-specific agents on
Agentforce, industry-specific Al models and assets with custom LLM development,
trusted GPT approaches supported by advanced technology and policy, ethical Al
solutions, and talent upskilling programs. The company's Al vision emphasizes strategic
alignment on Data Cloud and Agentforce integration with future products, focusing on
the convergence of cloud, data, and Al to deliver personalized experiences through its
framework for data-driven experiences powered by creativity, which includes six core
components: clean and structured data, insights for macro and micro life moments,
personalization engines, content activation, experience channels, and empowered
multidisciplinary teams. Accenture leverages innovative partnership models with
technology partners and clients in solution development and go-to-market activity.

Accenture's value proposition centers on being a strategic partner to Salesforce that
delivers industry-led solutions and experience-led transformation through the
convergence of cloud, data, and Al capabilities. The company differentiates itself
through five key aspects: its depth of Salesforce technical and functional expertise, its
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verticalized market approach, its design-centric and value-driven implementation
strategy, its comprehensive innovation architecture, and its multifaceted, deep strategic
partnership with Salesforce.

Strengths

Accenture utilizes a global network of Salesforce Consulting Studios to support clients
with a comprehensive portfolio of Salesforce offerings across Salesforce modules,
including marketing, commerce and sales, service, and industry clouds. It leverages a
strong delivery strategy built on data-driven frameworks and IP such as its GenWizard
for Salesforce. It offers a suite of reinvention services comprising strategy and
consulting, technology, operations, Industry X, and Song that strengthen its Salesforce
service delivery. Accenture's assets, such as loyalty management, CPQ vendor
assessment toolkit, and reimagine service, add to the strength of the company's
delivery strategy. It invests extensively in promoting its Salesforce offerings, leveraging
a broad range of campaigns and messaging as part of its strategy.

In context of its capabilities, IDC notes that Accenture has a strong breadth of offerings,
with high degrees of industry-specific expertise, as observed on AppExchange. It
employs a large pool of resources with Salesforce expertise across its vast network of
global delivery centers, enabling clients to rapidly staff and scale projects in a cost-
effective manner. It offers flexible pricing options, with considerations made for unique
customer needs.

Challenges

An analysis of Accenture's strategy indicated certain challenges associated with the
vendor's financial and growth strategy. The growth in Accenture's Salesforce services
revenue from 2022 to 2024 presents scope for enhancement. Its focus on large
enterprises results in engagement with a smaller group of clients, further affecting the
assessment.

Although Accenture has a strong set of capabilities across the board, it has the
potential to further improve its CSAT score on AppExchange, relative to the average
scores in this study. Certain buyers in the market view Accenture to be premium priced,
adversely affecting its viewpoint on cost competitiveness.
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APPENDIX

Reading an IDC MarketScape Graph

For the purposes of this analysis, IDC divided potential key measures for success into
two primary categories: capabilities and strategies.

Positioning on the y-axis reflects the vendor's current capabilities and menu of services
and how well aligned the vendor is to customer needs. The capabilities category
focuses on the capabilities of the company and product today, here and now. Under
this category, IDC analysts will look at how well a vendor is building/delivering
capabilities that enable it to execute its chosen strategy in the market.

Positioning on the x-axis, or strategies axis, indicates how well the vendor's future
strategy aligns with what customers will require in three to five years. The strategies
category focuses on high-level decisions and underlying assumptions about offerings,
customer segments, and business and go-to-market plans for the next three to five
years.

The size of the individual vendor markers in the IDC MarketScape represents the
market share of each individual vendor within the specific market segment being
assessed.

IDC MarketScape Methodology

IDC MarketScape criteria selection, weightings, and vendor scores represent well
researched IDC judgment about the market and specific vendors. IDC analysts tailor the
range of standard characteristics by which vendors are measured through structured
discussions, surveys, and interviews with market leaders, participants, and end users.
Market weightings are based on user interviews, buyer surveys, and the input of IDC
experts in each market. IDC analysts base individual vendor scores, and ultimately
vendor positions on the IDC MarketScape, on detailed surveys and interviews with the
vendors, publicly available information, and end-user experiences in an effort to
provide an accurate and consistent assessment of each vendor's characteristics,
behavior, and capability.

Market Definition

The Salesforce implementation services market covers the design, build, and integrate
phases of the design-build-run services life cycle. The design phase includes both IT
professional services and business consulting.
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Related Research

= |IDC MarketScape: Worldwide Digital Business Strategy Consulting Services 2025
Vendor Assessment (IDC #US52036025, August 2025)

» What Information Sources Do Organizations Use for Business Cases for Professional
Service Engagements? (IDC #US53288325, April 2025)

» IDC MarketScape: Asia/Pacific Salesforce Implementation Services 2024-2025 Vendor
Assessment (IDC #AP51540024, November 2024)

» |IDC MarketScape: Worldwide Salesforce Implementation Services 2021 Vendor
Assessment (IDC #US47073921, November 2021)

Synopsis

This IDC study represents a vendor assessment of the worldwide Salesforce
implementation services market through the IDC MarketScape model. This IDC study
covers a variety of vendors, including global systems integrators and boutique firms.
The research is a quantitative and qualitative assessment of many characteristics that
buyers consider when selecting a Salesforce implementation services provider. This
evaluation is based on a comprehensive set of parameters important to meeting the
customer's current and future needs for Salesforce projects. This IDC MarketScape
covers 28 vendors participating in the worldwide Salesforce services market. Of the
vendors, 23 were assessed via the complete IDC MarketScape methodology, while 5
were partially assessed.

"The Salesforce platform continues to evolve, adding innovative capabilities such as
industry clouds and Agentforce solutions. Organizations are exploring new
implementations and considering system upgrades to make the most of these
technologies," says Jason Bremner, research vice president, IT Consulting and Systems
Integration Services at IDC. "With Salesforce, organizations seek to improve operational
efficiency and profitability by actively tracking a project's ability to meet objectives and
timelines across engagements."
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