
FAs are ready to adopt AI if 
the bene�ts are clear to them. 
87% want to use more AI tools 
day-to-day and are willing to spend 
time to learn an AI-based process 
and tool if there’s a clear bene�t.

About the survey

Copyright © 2022 Accenture. 
All rights reserved. 

Accenture and its logo are registered 
trademarks of Accenture. 220305

Contacts

Scott Reddel
Managing Director
Wealth Management Lead, North America

FAs know that AI is go 

Our latest survey found that financial advisors (FAs) 
of today believe that their firms are capturing benefits 
from their AI investments in the following ways:

Infographic: AI in wealth management

Increasing client
service

54% 53% 50% 44%

Attracting a new 
client base/increasing 
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Reducing costs/
intelligent 

automation

Reducing risk/
improved controls

believe their firm is 
taking on too much 
(too many pilots at 
once) in its push 
to adopt AI.

64% 56%  
believe their firm’s 
scope is too narrow 
to truly embed AI 
within the firm.

45% 
believe their firm’s 
culture is the biggest 
impediment to 
adopting AI.

44%
say the lack of 
reliability, transparency 
and explainability of 
data are the greatest 
barriers to introducing 
Responsible AI into the 
investment process.

However, advisors also think that wealth management 
firms are running into these potential barriers:

In order for firms to maximize their AI investment 
and value, they need to ensure that their efforts 
could address the greatest challenges FA's face 
in their advisory at present: 

Managing client 
demands 

(new and existing)

Creating a 
differentiated  client 
service experience

Planning for a 
digital-first future

Handling an 
increased workload 
with less resources

39% 37% 36% 35%

Context and approach At the start of 2022, Accenture 
conducted field research across the United States and 
Canada to interview 500 licensed Financial Advisors 
(FAs) from Wealth Managers, Nationwide Banks, 
Boutique Private Banks, Insurance Wealth Managers, 
Regional Banks, RIAs, and Independent RIAs to gain 
a deeper understanding of FAs’ interaction with and 
attitude towards AI.

The data provides a holistic view of the sentiment towards 
AI from advisors across a host of players differing by size, 
revenue, advisor model and type of firm.
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