RISING
feel prepared for their
job and career
plan to pursue
additional training to
further their career
completed an internship
or apprenticeship
expect their first
employer to provide
formal training

DRIVES
EARLY CAREER CHOICES

88%

of graduates considered job availability
before selecting their major

75%

are willing to relocate to another state

58%

consider it acceptable to work evenings
or weekends

After years of decline,
more graduates are
interested in working
for a large company.

ARE IN VOGUE AGAIN

STILL, MANY
RECENT GRADS FEEL
UNDEREMPLOYED
More than half of recent
2015/16 graduates surveyed
in 2017 consider themselves
underemployed.

41%

2013

46%

49%

2014

2015

51%

2016

54%
2017

Companies that reward
graduates’ practicality with
a personalized, challenging
employee experience
will reap the benefits.

Those grads are

more likely to commit to
their employer for 5+ years.

SEIZE UPON GEN Z GRADS’ VALUES
BY OFFERING A MEANINGFUL
EMPLOYEE EXPERIENCE
DIGITIZE RECRUITING
Disrupt recruiting norms by using technology to reach new
talent pools at low cost.

model, to allow newer workers the opportunity to learn in
multiple areas of the company.
CONNECT THE DOTS
Make each employee’s total rewards line up to the value
system of the new generation. Show each employee how
his or her contributions support the organization’s purpose
and objectives.
PLAN FOR GROWTH
Develop an individualized skills and career plan for new hires,
to show your company invests in their advancement. Begin
by asking them to help co-design their development plans.
COACH FOR SUCCESS
Assign incoming employees coaches to help leverage their
strengths, guide career paths and provide a personal
touchpoint beyond their supervisor.

Source: The Accenture Strategy 2017 College Graduate Employment Study surveyed 1,000 U.S.
students who are graduating from college in 2017, and 1,000 students who graduated in 2015
or 2016, between the ages of 18 and 24, to compare the perceptions of students preparing to enter
the job market with the experiences of recent graduates already in the workforce. Survey conducted
in January/February, 2017.
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