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Key Canada Facts

We made great strides in aligning the majority
of our corporate citizenship efforts with our
new Skills to Succeed focus.

Our Canadian employees donated close
to $750,000 in 2009.

We reduced our carbon emissions by 15 percent
and our energy consumption by 22 percent from
fiscal year 2008 (ended August 31, 2008).
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High performance. Delivered.

Our Journey, Our Progress

Corporate Citizenship Report 2008-2009

« Consulting « Technology « Outsourcing

Accenture's commitment to corporate citizenship and sustainability
can also be found in our global Corporate Citizenship Report 2008-
2009: Our Journey, Our Progress.

Skills to Succeed—Aligning Accenture’s capabilities with our corporate citizenship focus

Accenture has long recognized that knowledge and skills are
key drivers of success for many people. Over the years we have
devoted considerable time, energy and resources to develop
training courses, leadership development programs and
knowledge sharing tools to grow and develop our employees.
Now we are aligning these training and development
capabilities with our global corporate citizenship focus—

Skills to Succeed.

As Bill Green, chairman and CEO, and Adrian Lajtha, chief
leadership officer, outlined in our global Corporate Citizenship
Report Skills to Succeed focuses on educating people around
the world—and in Canada—building skills that enable them to
participate in and contribute to the economy. The process of
aligning the majority of our corporate citizenship efforts
including time, skills and financial giving, with our Skills

to Succeed focus is well under way. In Canada, this means
we are helping charitable organizations better administer and
deliver their services by providing our skills and capabilities
to develop and financially support their programs. We are
also empowering our people through leadership development
programs so they are better positioned to serve our clients
and corporate citizenship partners.

We are proud of the hundreds of Canadian employees who
continue to apply their passion and dedication to the more
than 50 programs we support throughout the year. As you'll
see in the following pages, we've accomplished a lot together.
Building on the momentum of the past year, we look forward
to continuing our progress and helping to provide even more
people with the skills they need to succeed. We hope you enjoy
reading about our journey.
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At a Glance

Corporate citizenship is at the heart of everything we do at Accenture. When it comes to our people,

the communities we serve, the environment or our efforts to deliver high performance, we are constantly
working to step up, advance economic opportunities and help build the skills to succeed. Thanks to our
dedicated Corporate Citizenship teams and the generosity and enthusiasm of our people, we actively
contribute to more than 50 local, national and international programs.

Malawi

Tanzania

Kenya

Edmonton Zambia
Ghana
Buenos Aires

Calgary Montreal
Vancouver ~_
\Frederict Legend
- - 6 ® Skills to Succeed
Toronto @@ &7 Ottawa o Volu.n-teerlng
~ @ Inspiring our people

s

) Niagara ® Environmental Stewardship

4 | Canada Corporate Citizenship Review 2009/2010



Program

Skills to Succeed
The Minerva Foundation

S.U.C.CESS.

Immigrant Services Calgary

ErinoakKids

EMBERS

Junior Achievement

Future Possibilities for Kids

ACCES Employment

Enablis

Volunteering

United Way

Engineers Without Borders

Heart & Stroke Foundation

Terry Fox

Canadian Cancer Society-Relay for Life

Jewish General Hospital-Weekend to End Breast Cancer
Multiple Sclerosis Society-MS Society Supercity Walk
Amyotrophic Lateral Society of Quebec

Canadian Cystic Fibrosis Foundation

Salvation Army Harbour Light

Club des Petit Déjeuners

Second Harvest

Community Kitchen

The Mississauga Food Bank

Drive Away Hunger

Fredericton Food Bank

Greater Vancouver Food Bank Society-Canstruction

Children's Hospital of Eastern Ontario

Location

Vancouver
Vancouver
Calgary
Toronto
Vancouver
Canada
Toronto
Toronto
Global

Canada

Canada
Vancouver/Ottawa
Canada
Niagara/Fredericton
Montreal

Monteal

Montreal

Niagara
Vancouver
Montreal

Toronto

Calgary

Toronto

Ottawa
Fredericton
Vancouver

Ottawa

Canadian Blood Services

Vancouver Sun Run

Montreal Children's Hospital Foundation
Habitat for Humanity

Ronald McDonald House

Yonge Street Mission

Community Care-Toys for Tots

Calgary Board of Education-Backpacks for Kids
The Gatehouse

Big Brothers Big Sisters

Niagara Peninsula Children's Centre
YMCA

Tender Wishes Foundation

Make a Wish Foundation

Society for the Protection of Cruelty to Animals
Inspiring Our People

Recognition

International Women's Day

LGBT Network

Environmental Stewardship

Reducing our Carbon Footprint

Eco Challenge

Cleaning Up

Earth Day

TD Great Canadian Shoreline Cleanup Tree Planting

Tree Advocacy Program
Les Amis de la Montagne
Stanley Park Ecology Society

Nature Conservancy of Canada

Vancouver
Vancouver
Montreal
Montreal/Ottawa
Toronto

Toronto

Niagara

Calgary

Toronto
Niagara/Fredericton
Niagara

Niagara

Niagara

Ottawa
Fredericton

Canada
Canada

Canada

Canada

Global
Niagara/Vancouver
Niagara

Vancouver

Toronto

Montreal
Vancouver

Calgary
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Skills to Succeed

In 2009, we embarked on a new initiative to

raise our corporate citizenship game in Canada.
Since developing our people is at the heart of our
business, we capitalized on the momentum of our
existing capabilities and relationships to align with
a new focus on Skills to Succeed that will help
us make an even bigger impact. Skills to Succeed
is a natural fit for Accenture. Its emphasis on the
importance of education and nurturing talent
allows us to apply our deep experience in talent
management and skills development to make a
significant and lasting impact on the economic

6 | Canada Corporate Citizenship Report 2009/2010

well-being of individuals. We identified three areas
in which a nonprofit organization must be involved
to be aligned with our Skills to Succeed program:

® Employment-building skills—enabling individuals
to gain employment

® Business-building skills—enabling individuals to
start and successfully run their own business

® Market-building skills—enabling individuals,
businesses or groups to come together to
create wealth for each other at scale

As we align with this new focus, some of our
offices have already implemented Skills to Succeed
initiatives, others are in the final planning stages
and many have expanded their existing relationships
with community organizations to provide longer-
term expertise.



Participants in our Junior Achievement program in Vancouver
show off the products of their entrepreneurial efforts.
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01 Our Vancouver team presents our first cheque, valued
at $2,000, to S.U.C.CESS.

02 From left: Lubna Quraishi, Michele Bovet and Kim Logan
(representing The Minerva Foundation) at the All About
Girlfriends event hosted by The Minerva Foundation.
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The Minerva Foundation

Employees in our Vancouver office teamed with The Minerva
Foundation to support Women Helping Women Work, a five-
month career-mentoring program that offers assistance to
skilled and undervalued professional women who feel “boxed
in" in their attempts to re-enter the workforce. Women are
more likely than men to take a hiatus from work to care for
children and family members. Our Vancouver team is providing
financial support and, more importantly, their expertise by
mentoring Minerva protégés, conducting mock interviews,
helping with resume writing and sharing career experiences.

The Minerva Foundation's mission is to inspire and empower
women and girls to reach their full potential by creating
opportunities and offering programs in the area of education,
leadership development, economic security and safety.

S.U.C.C.E.S.S.

S.U.C.CESS. an acronym for “Sino United Chinese Community
Enrichment Social Service,” evolved from an organization
initially focused on helping new Canadians of Chinese origin
overcome their language and culture barriers, to an agency
serving clients of many different cultural backgrounds. Its
mandate is to promote the well-being of Canadians and
immigrants by encouraging integration into the community.

Accenture is partnering with S.U.C.C.E.S.S. to apply Skills to
Succeed to their Job Mentoring and Bridging programs for
internationally educated professionals. Qur Vancouver team
is volunteering with resume writing and interview workshops,
and team members will also be hosting a networking event
for immigrants to meet people in the business community.
Accenture also donated $2,000 to help fund these programs.

Immigrant Services Calgary

Immigrant Services Calgary (ISC) works with newcomers to
Canada to help them find employment, build their English
language skills and provide other community resources to
adjust to life in Canada. Employees from our Calgary office
partnered with ISC by designing an evening seminar that
will provide job seekers with valuable advice on finding
jobs and building interview skills. Ten Accenture employees
collaborated to build a job aid and spent two hours in small
groups to provide coaching advice. Accenture also donated
$2,000 to help continue program funding.

ErinoakKids

The ErinoakKids Centre for Treatment and Development is
Ontario's largest accredited Children's Treatment Center (CTC),
providing highly specialized and life-changing care for more
than 9,000 children and youth each year. The ultimate goal of
ErinoakKids is to help children overcome challenges and cope
with disabilities, and to achieve independence, health and well-
being. They help build skills to succeed by creating personal
challenges for each child.

Accenture is collaborating with the staff of ErinoakKids

to develop and execute a mentoring program and several
workshops for teens graduating from the program. Workshops
will focus on topics that build essential skills that will

help them gain meaningful employment, including resume
writing, interviewing skills, career goals and development and
communications skills. Our Toronto team will also help create
a comprehensive three- to five-year strategic plan for the
foundation that will take into consideration various factors
including: governance, fundraising, marketing, brand awareness
and donor-management strategies.


http://www.theminervafoundation.com/
http://www.successbc.ca/
http://www.immigrantservicescalgary.ca/
http://www.erinoakkids.ca/

EMBERS

The Eastside Movement for Business & Economic Renewal
Society, commonly known as EMBERS, is a nonprofit agency
that works to combat poverty by facilitating community-based
business development. It offers an array of support designed
to give people the skills, confidence and practical experience
to plan, start and operate successful micro-enterprises.

Our employees in Vancouver are working with EMBERS to
develop a case statement to outline EMBERS' capabilities,
goals and needs that the organization can present to potential
partnering companies or sponsors to describe the work it does
and the impact it has the on the community.

We also presented the first Accenture Graduation Achievement
Award at the EMBERS annual Rising Stars Celebration of
Micro-Enterprise event. The evening showcased a variety of
talent that has flourished under the Build a Business program,
which helps entrepreneurs develop and launch new businesses.

Though the partnership between Accenture and EMBERS
is still in its infancy, it's off to an exciting start!

Junior Achievement

Junior Achievement is an organization committed to inspiring
and motivating youth through business education. Across
the country, our employees step into classrooms to deliver
professionally developed course materials and to share their
experiences, giving students an opportunity to discover how
business affects their future, regardless of the career path
they choose.

Accenture volunteers participate in Junior Achievement's
Dollars with Sense and the Economics of Staying in School
program. Vancouver employees teamed up in pairs at a
“lunch and learn" session to teach students about financial
management, budget preparation and the importance

of staying in school to acquire the skills needed to pursue
a successful future career.

Committed to supporting organizations that align with our
Skills to Succeed focus, many of our teams are working with
Junior Achievement to identify schools that can benefit most
from Junior Achievement programs. We have identified the
high-potential groups as schools with aboriginal youth and
students at risk. Qur Vancouver team is also working with
Junior Achievement in British Columbia to identify longer-
term initiatives that will extend into additional areas.

Junior Achievement presented Accenture and the Accenture
Foundation with the Worldwide Extreme Partnership Award
in 2009. This award is presented to one company with Junior
Achievement board membership that has made a significant,
strategic and global impact in all levels of the Junior
Achievement organization. To be considered for this

award, an organization must provide international

support in three areas: funding of at least $1 million,

1,000 classroom volunteers and board leadership in at

least 10 Junior Achievement locations across the world.

Future Possibilities for Kids

Future Possibilities for Kids (FPK) provides programs that will
challenge and inspire children and youth from underserved
Canadian communities to reach higher, achieve more and learn
how to create their own possibilities. Since its launch in 2001,
more than 1,500 children and adults have participated

in FPK's unique one-to-one leadership programs.

Accenture is partnering with FPK for a six-month period

to help review existing programs such as Ready, Set,

Goal! and KidCouncil, as well as research potential
engagement opportunities to extend the involvement of
youth up to the age of 20. Accenture volunteers are creating
a strategic plan that will help keep the program’s graduates
engaged in the organization over a longer period of time

as volunteers and supporters, while continuing to help

them grow as leaders in the community.

01 We participate in several Junior Achievement events and
activities across Canada.

02 Employees in Toronto partnered with Future Possibilities for
Kids to inspire children and youth to live up to their potential.

Skills to Succeed | 9
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ACCES Employment

Through a long-standing relationship with the United Way,
our Toronto office established a new partnership with ACCES
Employment. After hearing about our new Skills to Succeed
focus, the United Way of Greater Toronto referred Accenture
to one of its agencies that could benefit from our expertise.
ACCES Employment is a leader in connecting employers with
qualified employees from diverse backgrounds. It serves more
than 15,000 job seekers annually at five locations across the
Greater Toronto Area.

Our employees in Toronto identified three areas in which
to contribute to ACCES Employment:

® Speed Mentoring is a high-energy mentorship program
modeled after speed dating that allows participants to
ask professionals any job-search questions in 10-minute

10 | Canada Corporate Citizenship Review 2009/2010

intervals. Some of the most common discussions involve
interview skills, professional development, workplace culture
and industry insights.

e |T Connections is geared toward internationally trained IT
professionals who are looking to build a career in Canada by
providing job-search advice and input on IT-specific resumes.

e START, a 10-week session, helps women on social assistance
enter the workforce through financial literacy workshops and
resume clinics.

Accenture employees meet weekly with Anita Carroll, business
development specialist, ACCES Employment, who says, "This is
such an exciting partnership with so much potential and we
are anxious to move things forward."

We established a new Skills to
Succeed partnership with ACCES
Employment through a long-standing
relationship with United Way.

Employees from our Toronto offices (left) participate in Speed
Mentoring to answer participants' job-search questions in
10-minute intervals.


http://www.accestrain.com/

Enablis

In 2003, Accenture helped found Enablis—a member-

based nonprofit organization—to leverage and support
entrepreneurial talent in developing economies. Enablis made
great progress in 2009. It launched a hub in western Africa,
planned an expansion into Latin America and celebrated a
huge milestone by welcoming its 1,000th member.

Skills to Succeed

This Canadian-based organization assists members by
building the skills to succeed, ensuring economic stimulation
and entrepreneurial sustainability in developing countries.
Assisting with entrepreneurial skills development, access

to finance, professional networking and mentoring, Enablis
provides a support infrastructure that often means a higher
survival and growth rate for member businesses.

Accenture Development Partnerships

Following a three-month feasibility study conducted by two
Accenture Development Partnerships (ADP) teams, Enablis
expanded its organization and launched a regional hub in
Ghana. With 52 current members in the West African country,
the organization could also welcome up to 80 new members
thanks to a business plan competition. The study also looked at
Cote d'lvoire as a high potential market for the Enablis model,
which will likely become the next regional hub in West Africa.

ADP teams also completed a feasibility analysis for Latin
America and confirmed there is great potential for Enablis in a
number of countries. Accenture and Telesystem, another global
partner, offered their support with a grant to expand Enablis
into Argentina. The expansion plan could see Paul Lamontagne,
global chief executive officer of Enablis, moving from Cape
Town to Buenos Aires to help connect entrepreneurs in Latin
America with members in Africa.

1,000 Members

Enablis reached a huge milestone when it recently welcomed
Ranson Lema, founder of Anointed Handicraft Enterprises as

its 1,000th member. The Tanzania-based enterprise has been
operational for more than 23 years, providing an emphasis
on training and promoting arts and crafts among youth and
women.

“The fact that Enablis has reached 1,000 members in such
a short period of time demonstrates that the model has
found support among entrepreneurs throughout Africa,”
says Bill Morris, managing director-Canada, Accenture
and director for Enablis Canada. “A further development
has been the exceptionally high number of jobs created by
Enablis entrepreneurs—an average of 10 per entrepreneur.”

An independent research company tested the Enablis formula
and found that it created more than 4,000 new full- and
part-time jobs last year alone in spite of economic factors.
The survey also found that 88 percent of members felt they
had improved their knowledge and business skills through
their participation in the Enablis network.

“The fact that Enablis has reached

1,000 members in such a short
period of time demonstrates that
the model has found support among
entrepreneurs through Africa.”

Bill Morris, managing director -
Canada

Charles Sirois (left), founder of Enablis, welcomes the organization's
1,000th member.

Skills to Succeed | 11
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Volunteering

Accenture supports the energy, enthusiasm and
passion of our people to make a difference in

the lives of others and communities around the
world. Our people are deeply committed to efforts
that match their passions and interests, often
because they have a personal connection. Through
individual fundraising, giving and volunteer efforts,

12 | Canada Corporate Citizenship Report 2009/2010

employees from Accenture offices across Canada
are continually finding new ways to contribute to
the communities in which they live and work. From
national campaigns that fund research efforts to
local food drives, our people generously support
more than 50 community organizations and are
rewarded with the satisfaction of helping others.



L

5. Charles Escaravage (left) and Jennifer Staszewski hold down
he fort during a Habitat for Humanity event.
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Community Building

United Way

Accenture and our employees have been generously donating
to the United Way for more than 20 years. In our 2009
campaign, Canadian employees raised a total of $511,957
through pledges and a variety of office events.

Volunteers across Canada organized fun events that also
helped to educate our people on where their money is used.
Our Ottawa office kicked off the campaign by hosting a
breakfast for employees to learn about the Ottawa Autism
Chapter, one of more than 100 community-based organizations
that receive funds from the United Way. In Fredericton, our
employees also hosted a pancake breakfast to kick off the
campaign week.

Employees in Vancouver and Ottawa participated in separate
United Way bingo events to raise awareness. Our employees

Luanne Winchiu, consultant - Technology
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in Vancouver held the popular “United Wii" competition (using
Nintendo's Wii Tennis game) for employees to enjoy a break in
the day.

Our employees in Toronto climbed 1,776 steps in the United
Way CN Tower Climb, while Vancouver employees got involved
in an e-mail scavenger hunt. On each day of the campaign,
employees were sent one question and had to find the correct
answer on the United Way of Lower Mainland's website. Each
employee who correctly answered all the questions received

a draw entry for a selection of prizes. An honourable mention
goes to our Edmonton, Ottawa and Fredericton offices for
exceeding their campaign goals this year.

United Way is the second-largest funder of the voluntary
sector and social services in Canada. Its mission is to improve
lives and build communities by engaging individuals and
mobilizing collective action. Accenture is proud to be able

to help them find a way.

Junior leaders can make an impact

In just a short period of time, Luanne Winchiu proved to be a
strong and capable leader, helping to advance the Engineers
Without Borders (EWB) program at Accenture in Canada.

“When | joined Accenture, | had recently completed a
volunteer placement with EWB," Luanne says, “l saw that in

a professional environment, we had the opportunity to support
a good organization to spend less time worrying about funds,
and more time focusing on the impact they could make."

Luanne recognized similarities in Accenture and EWB's ways of
approaching problems and core values. Under her leadership,
Accenture's contributions enabled nine volunteers to travel
overseas in the program's first two years.

Engineers Without Borders

Accenture launched the first Engineers Without Borders

(EWB) campaign in 2005, and our employees continued their
generosity by donating 552,705 Aeroplan miles this year.

The EWB Aeroplan Beyond Miles program at Accenture is

a partnership where Aeroplan matches the number of miles
our people donate. That means a total of 1,105,410 miles were
donated this year, which will help send 13 volunteers overseas
to work with local partners. Our campaigns over the past five
years have helped collectively raise more than 3.2 million miles.

Engineers Without Borders is a Canadian organization that
creates opportunities for rural Africans to access clean water,
generate an income from small farms, and have improved
access to the services and infrastructure they need to improve
their lives. The donations of our people help the Canadian
engineering sector work with local partners to find ways to
promote sustainable development that will ultimately provide
the local people with the skills to succeed on their own.

Her priority is to keep finding new and innovative ways to
improve the contribution of the program while keeping general
awareness of the issues at the forefront. She will often take on
extra tasks—no matter how big or small—in an effort to respect
her team members' efforts to balance work and life. Somehow,
she still manages to stay committed to her consulting work
and her commitment to clients.

The credibility and support Luanne earned among her team
and senior executives culminated in her being honoured with
an Accenture Hero Award (see page 25).

Humbled by the award, Luanne emphasizes that it's all a team
effort. "Without the support of the passionate volunteers at
Accenture, the program would not have grown as much as it
has in such a short time."



http://www.unitedway.ca/splash/index.htm
http://www.ewb.ca/en/index.html

Research

Finding Cures

Accenture people across the country have always shown
their generosity and support of research to find cures for
cancer, multiple sclerosis, lateral sclerosis and more, often
because they have, or know someone who has, one of
these diseases.

Cancer

Our Canadian offices held various events during a two-
week campaign in September to raise funds for the Terry
Fox Foundation—the second-largest fundraiser for cancer
research in Canada. For more than 19 years, our people
have participated by taking part in the foundation's run,
collecting pledges, organizing draws and jeans days as
well as volunteering at run sites across the country.

We broke a company record this year when seven employees
from one office location shed their locks for the Great
Canadian Head Shave in support of the Terry Fox Foundation.
The goal of the event is to raise awareness and to make a
national display of solidarity against cancer.

Twenty employees from our Niagara site also sacrificed a night
of sleep to walk the track at the local university to support
the Canadian Cancer Society's Relay for Life. Qur Fredericton
team also held several fundraising events to raise money for
the Relay for Life, including soup day and a silent auction. Our
employees donated several items to the silent auction so that
all proceeds could be donated to the event.

Four employees also represented our Montreal office at the
Jewish General Hospital's Weekend to End Breast Cancer.
Accenture donated $3,000 to the event.

Multiple and Lateral Sclerosis

The Supercity Walk is the Multiple Sclerosis Society's largest
pledge-based fundraiser across Canada. Close to 1,000 walkers
showed up at the Montreal Parc de Maisonneuve, including 22
Accenture employees. Accenture donated $3,000.

At the fourth annual Celebrity Softball Game at Jarry Park in
Montreal, celebrities stepped up to the plate to raise funds
for the Amyotrophic Lateral Sclerosis (ALS) Society of Quebec.
Six Accenture employees volunteered at the event to help kick
off the society's annual fundraising campaign. Accenture also
donated $2,500.

Cystic Fibrosis

Our Niagara office holds several events each year to raise
money for cystic fibrosis research. The entire site participated
in "Manage Your Manager," a week full of tasks like car
washing, serving breakfast, singing, dancing and coffee runs,
for which employees had to pay the managers. They could
even come to work dressed up like their managers by paying
a sum for each article of clothing. The office raised $4,000
through the events and also focused on building a bond
between managers and their teams. Accenture donated
$5,000, bringing our total contribution to $9,000. Thirty-
five employees also participated in the annual Niagara
Cystic Fibrosis Foundation's golf tournament.

Heart and Stroke

The Big Bike event is a fun and exciting way to gain support
for the Heart & Stroke Foundation while promoting health
and wellness. Participants ride a giant 30-seater bike along
a local portion of its trip across Canada. Employees in our
Vancouver location increased their participation this year
with more than 120 taking a trip on the Big Bike. Employees
in our Ottawa office took part in this event for the first time,
with 29 participants pedaling up Queen Elizabeth Drive and
a few side streets all while being escorted by an Ottawa
Police Service cruiser. Both teams collectively raised more
than $14,000 for the Heart & Stroke Foundation and many
employees have already signed up to do it again!

01 Our Vancouver team shows off their spirit as they ride the Big Bike:
From left: Ken Lee, Brian Jensen, Rob Bains and Gurdeep Kainth.

02 Our Edmonton team, along with their families and friends, gathered
on run day in support of the Terry Fox Foundation to raise money to
fund cancer research.

03 Cathy Buckborough (left) and Emma Pobjoy work one of the many
fundraising events during "“Manage Your Manager" week to raise funds
for cystic fibrosis research.
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Nutrition

Salvation Army Harbour Light

The Salvation Army Harbour Light, located in the heart

of Vancouver's downtown community, provides the
building blocks that enable their clients to regain their
health, recover from substance abuse, access opportunities
to gain employment and reintegrate into society.

Accenture has been volunteering at the Salvation Army
Harbour Light since 2002, growing from one person at just
two soup kitchens per year to a team of 10 to 12 volunteers
who participated in 20 soup kitchen events this year. Serving
almost 700 hot meals at the soup kitchen each hour, our
volunteers served close to 14,000 meals this year.

Harbour Light is also building a new Women's Stabilization
Unit to address a significant gap in services available for
women who have detoxified and want to enter into recovery
programs. This often means a wait period of up to three
months for women who are homeless and who need to be
in a safe environment to prepare for a successful recovery.
Accenture dedicated $10,000 out of its $12,400 donation

to the new unit as part of the “Adopt-A-Room" program.

Club des Petit Déjeuners

A group of Montreal employees visit the Ecole Champlain
three times a year for Easter, Halloween and Christmas

to prepare and serve breakfast through the Club des Petit
Déjeuners (Breakfast Club). Twelve volunteers offer the most
important meal of the day to almost 60 underprivileged
school children aged five to 12. In preparation for the Easter
event, many employees participated in a “paper bunny ears
workshop” to create bunny ears that would give the children
a way to remember the day. For six years, our Montreal
team has been supporting the Ecole Champlain to ensure
that the children are able to get a healthy start to their day.
Accenture has donated $2,800 to sponsor the breakfast for
the three events.
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We serve almost 700 hot meals per
hour at 20 soup kitchens a year. This
means we served close to 14,000
meals in 2009 alone.

01 From left: Sabrina Scifo-Modica, Sanaz Rahmati and Mathieu
Allard help serve breakfast to underprivileged kids during Easter.

02 Students at Ecole Champlain enjoy opening presents at our
Christmas breakfast event in Montreal.

03 Vancouver team members don their aprons to serve close to
700 hot meals per hour. From left: Winston Choo, Annie Hsu, Kyra
Biederman, Mahasweta Datta, Darius Chehrzad, Joyce Kim, Andrew
Kim, Donna Wetmore, Mary Munson and Ramsey Sanderson.



http://www.salvationarmy.org/can/www_can_harbourlightbc.nsf/
http://www.clubdejeuners.org/

The Mississauga Food Bank TMFB recognizes Accenture's commitment
to feeding the hungry at their Annual General Meeting. Chris Lord
from TMFB presents the award to Ashutosh Jha (left) and Janice Wu
(right).
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Ashutosh Jha, consultant -
Financial Services

The Mississauga Food Bank

The Mississauga Food Bank (TMFB) is Mississauga's largest food
bank, providing food to more than 6,000 qualified individuals
and families monthly. They also distribute more than 6 million
pounds of food to another 4,000 people through 30 agencies,
including women's shelters and breakfast clubs.

More than 60 employees from our Toronto offices volunteer
at TMFB to package and distribute food for the community.

In addition, twenty-five employees also created a rebranding
strategy to help define the organization and developed a suite
of marketing and communication assets to help effectively
reach TMFB's target audience. Accenture is also helping TMFB
make the most out of its volunteers by developing processes
and tools to effectively manage more than 26,000 volunteer
hours (yearly) and leverage valuable skills. A representative of
TMFB says the organization is now in a stronger position than
it has ever been.

Giving back at every opportunity

Ashutosh didn't waste any time getting involved with our
corporate citizenship programs when he joined Accenture only
a few years ago. He has already supported or led several events.

“He is a young driving force who is always looking for
opportunities to get people involved in the programs we
support,” said one of the many employees who nominated
Ashutosh for an Accenture Hero Award (see page 25). “A hero
is someone who stays on top of his or her game and takes the
initiative to go above and beyond. Ashutosh does just that
every single day despite a busy work schedule."

Accenture has been able to make a meaningful impact in
several communities in the Greater Toronto Area thanks

to Ashutosh's involvement and management of the city's
corporate citizenship programs. He has been influential in
developing our relationship with The Mississauga Food Bank

At its Annual General Meeting in November, TMIFB recognized
Accenture's exceptional commitment to feeding the hungry.

Since early 2008, our Toronto team has been actively working
with the food bank to help provide long-term, sustainable and
high-impact support using the skills and talents of our people.

Second Harvest

Second Harvest delivers 15,000 meals to almost 250 social

service programs in the Greater Toronto Area. Toronto Taste is
a benefit gala that raises one-third of Second Harvest's annual
operating budget. Accenture donated $10,000 to the event,
which hosted 30 of Toronto's most inventive chefs, a silent
auction, vintage wine auction, raffles and live music.

(see above) and ensuring our activities there align with
our new Skills to Succeed focus.

When Ashutosh is not volunteering his time and efforts to
our corporate citizenship program, he is leading his family's
charitable organization, which runs initiatives to nurture
prosperity and financial independence among Canadian
First Nations individuals by encouraging and mentoring
entrepreneurial efforts.

So, why is he so passionate about getting involved?

“I have been taught that giving and getting involved is a
state of mind, and when you have understood that part, you
do it regardless of how much you already have," Ashutosh
says. “l| have understood that part, and in the process, | have
also learned you do it to feel good and always end up gaining
more than you give."
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01 From left: Alex Ma, Matthew Tan, Vincent Huan and Ben Suan
keep their balance as they build this year's structure for the

Canstruction competition in Vancouver.

02 The award-winning baby Canosaurus was made with more
than 3,000 cans, which was then donated to the Greater
Vancouver Food Bank Society.
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Ottawa Food Bank

Our Ottawa team collected more than 275 pounds of
nonperishable food items for the Ottawa Food Bank—almost
three times last year's contribution. Employees also raised
$635 by donating their lunch money. Because the Food Bank is
able to convert every dollar into $5 worth of food, that means
Accenture raised more than $3,000 of food for the community.

Community Kitchen

Calgary's Community Kitchen is a nonprofit organization

that works to reduce hunger and provide people with the skills
to prepare affordable meals while living sustainable lives. The
Good Food Box initiative provides struggling families with low-
cost packages of fruits and vegetables. Fifteen employees from
our Calgary office spent an evening packing boxes of fruits
and vegetables that are purchased directly from farmers.

Fredericton Food Bank

Our Fredericton team holds multiple events throughout the
year to collect food to donate to the Fredericton Food Bank.
Recognizing that food donations are scarce throughout the
year, the team organized a Spring Garden Team Food Drive.
Teams at the Fredericton office designed “spring gardens”
out of boxes that would hold the collection of food. The
most creative spring garden box received an award of
acknowledgement. They also participated in a Turkey

Drive to raise money to purchase turkeys so people in the
community could enjoy a family dinner during the holiday
season. The team raised more than $3,500 and donated
more than 1,000 pounds of nonperishable food items.

Greater Vancouver Food Bank Society

The Greater VVancouver Food Bank Society (GVFBS) distributes
100,000 pounds of food each week to approximately 25,000
people. Because 80 percent of donations come in during the
winter months, the food bank struggles to meet this high
demand for food throughout the rest of the year.

Accenture volunteered at the Christmas in July event hosted by
the GVFBS, which saw the corner of a downtown intersection
transformed into a Winter Wonderland to encourage the spirit
of giving all year long. Our Vancouver team is now partnering
with GVFBS to find ways that can help the organization
operate more efficiently throughout the year.

Canstruction

Canstruction is a design-and-build competition held in more
than 130 cities throughout North America and Australia where
teams compete to design and build giant structures made
entirely from unopened cans of food. After the judging is
completed, all food items are donated to the food bank that
hosts the competition. Our Vancouver team competed for the
second time this year, building a baby dinosaur hatching out
of an egg. The sculpture consisted of 3,500 tuna cans and

300 packages of pasta. The judges were so intrigued by the
structural component of the head that the baby "Canosaurus”
was chosen as one of the top six structures to be submitted

to the international competition in New York where it received
an honourable mention from the international judging panel.
The Food Bank asked our Canstruction team to “re-canstruct”
the award-winning sculpture for display at the Pacific National
Exhibition later in the year.


http://www.theottawafoodbank.ca/
http://www.communitykitchenprogram.com/
http://www.frederictonfoodbank.com/
www.foodbank.bc.ca
http://www.canstruction.org/

Health

Children’s Hospital of Eastern Ontario

CN Cycle is an annual fundraiser to raise money for the
Children's Hospital of Eastern Ontario (CHEQ) in which
participants collect pledges and cycle, in-line skate or walk
to help kids with cancer. Our Accenture 70 kilometre Cycling
Team exceeded all expectations by raising $8,517 in just over
100 pledges! One of our co-organizers for this Ottawa event
participated in the family 5 kilometre walk with her daughter,
a cancer survivor, and raised an additional $2,126.

Accenture also donated $10,000 to help CHEO purchase
much-needed emergency equipment, including portable
suction machines, Doppler machines and mini-saturation
machines, all of which will be used to observe, monitor
and safely transport young cancer patients to and from
tests during their hospital stays.

Our Accenture employees also volunteered at the CN Cycle
for CHEO registration table and the Accenture-sponsored
water tents for riders for the third consecutive year.
Accenture's total contribution this year, including
employee donations, was a record $20,643!

Canadian Blood Services

Canadian Blood Services annually collects 850,000 units of
blood that is administered to thousands of patients in need
each year. In partnership with Canadian Blood Services, the
Accenture Partners for Life team organized the Know Your
Blood Type Lunch and Learn event at our Vancouver office to
increase awareness about the importance of donating blood.
The majority of the 44 employees who attended the event did
not even know their blood type, but have since become regular
donors after realizing the importance of donations based on
their unique blood type.

Vancouver Sun Run

The Vancouver Sun Run started in 1985 as a way to promote
health, fitness and community spirit and has only grown
since then. Event organizers have donated proceeds of $1.6
million to charitable causes. Aimost 150 Accenture employees
participated in what has quickly become known as Canada's
biggest community run, breaking participation records year
after year.

Montreal Children's Hospital Foundation

Nine employees from our Montreal office helped take

phone calls and pledges for the Montreal Children's Hospital
Foundation's annual Caring for Kids Radiothon. Because many
of the employees had participated the previous year, they were
able to bypass the information session and start answering calls
right away. The radiothon gives patients the opportunity to tell
their stories on three different radio stations all broadcasting
live from the Children's Hospital. One of the more memorable
moments of talking to donors on the phone and taking pledges
turned out to be a $3,000 gift from one of our own employees!

Accenture has collectively donated $9,000 to the Children's
Hospital through events like the Caring For Kids Radiothon,
Ferrari Dream Drive and the Sarah Cook Fund Splash and Dash
event.

01 Our Ottawa cycling team gets ready to pedal through a 70 kilometre
trek to raise money for the Children's Hospital of Eastern Ontario.

02 Catriona Linton (left) and Jennifer Ells take a seat to find out their
blood type at the Partners for Life Lunch and Learn event.

03 Sabrina Scifo-Modica (left) and Henriette Sari are ready to take
pledges during the Caring for Kids Radiothon.

04 Our Montreal team, featured here with Caramel, the Montreal
Children's Hospital Foundation mascot. Back row (from left): Joseph
Greiss and Lisa Zankoski. Middle row (from left): Sabrina Scifo-Modica,
Henriette Sari, Luisa Hould and Nicolas Greschner. Front row: Zohra
Fates.
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Family and Children

Enabling Families

When it comes to helping communities, Accenture people are
especially drawn to families and children in need. That's why
we donated almost $20,000, including employee contributions,
to initiatives that will help families get on their feet.

Ten people from our Montreal office donated close to
$3,000 and 80 volunteer hours to Habitat for Humanity,

an organization that builds safe and affordable housing for
low-income families through volunteer labour. Fifteen people
from our Ottawa office also participated at the Golden Saw
Sponsorship level this year, which means Accenture donated
$7,500.

Our Toronto team was involved with two initiatives to

help families and children. Accenture volunteers prepared
dinner for the 28 families that currently live in The Ronald
McDonald House in the "Home for Dinner" event. A sketch
illustrator was invited to sketch pictures of the children
throughout the evening and the kids even had a few surprise
visits from players of the Toronto Argonauts, the local
Canadian Football League team. Twenty-four employees also
helped Toronto's Yonge Street Mission provide a happier
holiday season by holding seven donation drives at our office
locations and client sites across the Greater Toronto Area. In
addition to the hundreds of gifts and donations for families
in need, Accenture also donated $10,000.

Community Care Toys for Tots focuses on raising money to
buy toys and food for people in need throughout the Niagara
region. Accenture joined forces with a client that annually
supports the program. Along with the toys, we collected

four bins of food and two bins of winter clothing.

The Calgary Board of Education annually organizes the
Backpacks for Kids drive to collect school supplies for families
that may not be able to afford everything their child needs for
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school. Thirty Accenture volunteers purchased a variety
of supplies including pencils, crayons and glue sticks to add
to the backpacks they donated to the Board of Education.

The Gatehouse

The Gatehouse is a Toronto organization dedicated to providing
a safe place for children to disclose abuse to police and child
welfare personnel and also support services for adults whose
lives have been affected by childhood abuse. Accenture
partnered with The Gatehouse with the goal of providing
long-term, sustainable and high-impact support by using

the skills and talents of our people.

Our Toronto team met with staff from The Gatehouse to
identify areas where Accenture can help The Gatehouse
become more efficient with their day-to-day activities. Our
people will help The Gatehouse develop a stewardship plan
that focuses on developing fundraising tools, forming best
practices and establishing a brand for the organization.

Thirteen volunteers also participated in The Gatehouse's annual
MayDay fundraiser by helping with the setup and logistics, and
later supervising children at carnival games. This is the first of
three activities in which Accenture will participate while we
help The Gatehouse achieve its long-term goals.

Big Brothers Big Sisters

Our Niagara team is always an active supporter of the Bowl
for Kids Sake tournament organized by Big Brothers Big Sisters
(BBBS). The theme for the 2009 event was Superheroes, and
many of our 65 participating employees came dressed as their
favourite hero. They raised $3,500 and Accenture donated

an additional $4,000 to help the Niagara Falls chapter of Big
Brothers Big Sisters. Our Fredericton team also supported the
Bowl For Kids Sake tournament in their region. Twenty-two
employees and five additional volunteers participated in the
tournament. They raised almost $4,000 for the Fredericton
chapter of Big Brothers Big Sisters.

g . ..

The Montreal team helps build affordable housing in Montreal for
Habitat for Humanity:

01 Charles Escaravage (left) and Premal Bhavsar cut wood for
backyard fences.

02 Francoise Groussard

03 Francois Theroux


http://www.habitat.ca/
http://www.rmhc.ca/
http://www.ysm.ca/
http://www.communitycarestca.ca/
http://www.cbe.ab.ca/Partners/Corporate/backpacksforkids.asp
http://www.thegatehouse.org/
http://www.bbbsc.ca/defaultlanguage.asp

Niagara Peninsula Children's Centre

Our Niagara employees raised almost $4,000 and Accenture
also donated $5,000 to the Have a Heart Radiothon. Employees
donated time and money during office events including a team
competition to create elaborate baskets for an auction and a
50/50 draw. They also added a cake silent auction this year
and a day to make your own sundaes. The Niagara office was
recognized by the Niagara Peninsula Children's Centre

as "Change Crusaders” for all the support employees there
provide to help the centre buy equipment for children with
special needs.

YMCA

Instead of asking for monetary donations, our Niagara office
reached out to employees to collect arts and crafts supplies to
donate to children attending various programs offered by the
YMCA. Employees answered this call for help by donating four
boxes full of craft supplies.

Tender Wishes Foundation

The Tender Wishes Foundation grants wishes to children in

the Niagara region who suffer from potentially life-threatening
illnesses. The Vic Teso Memorial Golf Tournament is an annual
event hosted by one of our clients and we partner with this
client to raise money for Tender Wishes. Through the money
raised from events like the golf tournament, Tender Wishes is

able to provide families with happy memories to cherish for
years to come. Accenture had more employee participation
in the annual golf tournament this year with 24 golfers

in addition to the employees who donated time for 50/50
draws and pizza days at the office.

Make a Wish Foundation

Employees at our Ottawa office began working with Make
a Wish of Eastern Ontario to help make a young girl's wish
for a playhouse come true. Chloe is an amazing five-year
old girl living in Ottawa who has a cancer tumour known
as Neuroblastoma. The Ottawa team hosted office events to
raise money that went toward building the playhouse, which
features a swing, handle bars and even a bird bath. Chloe's
wish was finally granted last year and it was a great day

of fun and laughter for everyone. Since starting this project,
Chloe's health had improved, which participants said made
it more satisfying that they were able to grant her wish.

Society for the Protection of Cruelty to Animals

Our Fredericton team extended their support to help prevent
animal cruelty in the community. They contacted the Society
for the Protection of Cruelty to Animals (SPCA) and learned
the organization was in desperate need of blankets, food and
feeding dishes. Our team collected close to 500 pounds of
the necessary supplies and also donated $500 to SPCA.

We helped enable families by building affordable
housing, collecting school supplies and holding food
and clothing drives. We donated almost $20,000 to
help families get back on their feet.

Our Ottawa team helped Chloe (middle), shown here with her family,
fulfill her wish for a playhouse.
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Inspiring Our People

Our people offer a variety of different experiences,
talents and culture to their work and Accenture
capitalizes on that variety by ensuring we provide a
culture of inclusion and diversity across Accenture.
This allows us to effectively communicate with our
peers and our clients, offering them the best people
for the task at hand.
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We offer several programs that encourage
understanding and tolerance according to race, age,
gender, sexual orientation and faith to ensure that
we are always inspiring our people and supporting
their success.



The Faci'IFcies rvices team at our Toronto West (Mississauga)
office. Back r rom left): Sandi Cowan, Andrea Jhag
Mona Saha, Campbell-Shannon, Annetta Clarke, a Jones,

Ennever. Front row (from left): Da
Diiorio, Lida Morer_lo,_C ia Barria and Dexter Lee.
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From left: Charmaine D'Silva, Andrea Jhagroo and Loren Maisels
attend a "Stretch Yourself" themed International Women's Day
event in Toronto.
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Heather Harps, manager -
Business Process Outsourcing
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Leadership Development

Accenture believes in investing in our employees to ensure
that we always have the best people serving our clients and
the communities around us. With that in mind, we introduced
several new tools and programs this year to further enhance
our leadership development program.

We introduced the Management Development Toolkit to
provide our senior executives—especially those who are new

to this type of management role—with a foundation to use in
developing their management skills. Our people can use the
information and training sessions to help them in their new
roles. We also rolled out a new online tool for managers that
aggregates key information to ensure they are covering topics

that are most meaningful to each of their direct reports during

coaching sessions. To further support coaching sessions, we
introduced a guide that provides a standardized framework
for discussions regarding professional development.

We also identified some of our senior executives as future
leaders and invited them to join our Canadian Leadership
Team semi-annually for business updates and discussions.
These "Leadership Days" are an opportunity for our Canadian
Leadership Team to coach and mentor our future leaders while
encouraging networking, collaboration and a tighter link with
our high performers.

These activities are bringing us closer to a more structured
and comprehensive leadership development program that
empowers our people and allows us to bring the best of
Accenture to our clients today ... and tomorrow.

Saying thank you by raising awareness

Through her passion and dedication to the cause, Heather
Harps finds innovative ways to motivate others to contribute
to the community. It was no surprise when we received
multiple entries nominating her for an Accenture Hero
Award (see page 25).

Heather has led or co-led the United Way campaign in

our Vancouver offices over the past two years and she

is no stranger to the organization. Her colleagues say she
is committed to the United Way because of the support
provided to her family years ago, and that her commitment
to the cause is her way of saying thank you every year.

“By getting involved in your community, you don't just make
a difference, you actually change lives," Heather says. “There
is no better gift you can give than that."

Thanks to her leadership, the 2009 United Way campaign raised
more than $120,000 in Vancouver and more than $790,000
over the past five years.

Heather has been involved with the United Way for more
than 14 years, giving more than 300 hours of her personal
time to ensure this year's campaign was a success from both
a financial and engagement standpoint. She wanted to make
sure employees understood where the money would be used
so they would be better equipped to make a personal decision.

Her innovative approach ensured the campaign structure could
serve as a template for all corporate citizenship initiatives in
the future. In addition to the United Way, Heather is an active
member of the corporate citizenship team in Vancouver and
has been involved with International Women's Day and the
Canadian Blood Services.



Recognition Individual Accenture Hero Award Winners
A ture Hero Award
ccenture Nero Awaras Linda Brown

On any given day, Accenture employees across the country Senior Manager - Resources

donate their time and skills to support the communities

in which they live and work. They apply their passion and
enthusiasm to support several initiatives like the ones outlined
in this review. We launched the Accenture Hero Awards in
2009 as a way to recognize these outstanding contributions.

We gave employees the opportunity to recognize their
colleagues by asking them to submit nominations for the
hundreds of Accenture people in Canada who generously
participate in corporate citizenship initiatives. The response
was tremendous and in our first year we were able to honour
13 individuals and four teams with the Accenture Hero Award:

Debashree Dasgupta
Analyst - Technology

e Edmonton office

® Fredericton Corporate Citizenship Committee
Jodi Garwood

* Niagara Corporate Citizenship Committee Consultant - Resources

® 2008 Toronto/Niagara United Way planning team

Allisen Gaudet
Analyst - Facilities & Services

Liette Connolly-Boutin
Consultant - Communications
& High Tech

Heather Harps
Consultant - Resources

Ashutosh Jha
Consultant - Financial
Services

Luanne Winchiu
Consultant - Technology

Rachel Stuchberry
Manager - Human Capital &
Diversity

Cecilia Yuan
Specialist - Finance
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Members of the LGBT Network’s leadership team at the Out &
Equal Summit in Orlando, Florida. Front row (from left): Melissa
Dudek, Farid Gholizadeh and Ann Gaboriault. Back row: Kent Churn,
Paul Skippen (with son Ronan), Greg Vida, Elena Reshetnikova and
Palli Singh.

26 | Canada Corporate Citizenship Report 2009/2010

Celebrating Performance

Our Celebrating Performance recognition program continues
to be popular. All employees are able to send e-cards and
e-certificates to their colleagues and supervisors to celebrate
excellent performance on a project or to recognize service
anniversaries. Supervisors and career counselors can also
award points that employees can redeem for gift cards

and merchandise. This year, we granted 7,600 Celebrating
Performance awards in Canada worth a total of 400,000
points (or approximately $400,000).

International Women's Day

Generally recognized as a day to celebrate the advancement
of women's equal rights, Accenture also uses International
Women's Day as an opportunity to mentor and educate our
people. The 2009 theme was Stretch Yourself. Employees
across Canada were involved in meaningful sessions that
provided opportunities to network with Accenture leaders
and members of the business community while reinforcing
our commitment to our people.

Close to 120 employees in our Vancouver office participated
in the event in which a guest panel shared their views on
the importance of speaking your voice, taking credit for your
accomplishments and striking a work-life balance.

Our Toronto employees took part in Stretch Yourself and
Gender Dynamic workshops in which they were given practical
advice on the challenges and opportunities associated with
stretching yourself to pursue professional and personal

goals. The Toronto team also organized a clothing drive to
donate business attire to Dress Your Best, an organization

that provides wardrobes for men and women entering the
workplace.

In Ottawa, 20 employees gathered for the day's festivities.
The Ottawa Women's Networking Forum used the event

to announce a virtual book club using author Marcus
Buckingham's Go Put Your Strengths to Work to follow a
six-week exercise involving six steps to further apply their
strengths. Our Montreal office also focused on the effective
leadership behaviours and the importance of diversity in the
workplace.

LGBT Network

The Canadian chapter of Accenture's global Lesbian Gay
Bisexual Transgendered (LGBT) Network continued to build
momentum this year as it worked toward fostering a positive
and inclusive work environment for our LGBT employees.

Members of the network created and conducted Pride 101
training sessions at six Canadian offices to talk about the
workplace climate for LGBT employees and detail how

all employees can help promote a more inclusive work
environment. The LGBT Network also hosted or participated
in a variety of events through its membership in Pride

at Work Canada, a nonprofit organization comprised of
representatives from major corporations across Canada.

The LGBT Network sponsored Out on Bay Street in September
for the second year, an annual networking, professional
development and recruitment event that brings together
LGBT students, graduates and representatives from the
Toronto Bay Street corporate community.

The Network also increased its representation at the Out &
Equal summit, a three-day LGBT conference in the United
States, from one person to eight members of the leadership
team. The leaders returned with several best practices that
they are now working to implement.



Environmental Stewardship

Climate change and environmental sustainability
present new challenges for Accenture, our clients
and our suppliers. We recognize our impact and
we're rising to meet those challenges. Accenture
is committed to understanding and reducing its
environmental impact, and we continue to make
significant progress towards our goals.

In addition to running our business in an
environmentally responsible way, we provide
sustainable solutions for our clients, choose

suppliers based on their environmental performance
and foster employee efforts to reduce their
individual impacts.

As we continue on our journey to become more eco-
efficient, we will continue to set targets, measure,
report our performance and innovate to embed
environmental responsibility in all that we do.
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Cleaning Up

People around the world gather to celebrate and do their
part in cleaning the environment on Earth Day, which is held
annually in April. This year was no different for people in our
Niagara Outsourcing Delivery Centre. Thirty-one employees,
along with their families and friends, volunteered their time
and efforts on a Saturday afternoon to pick up garbage

and beautify Mel Swart-Lake Gibson Conservation Park.

In addition to collecting 11 bags of garbage, volunteers
watched demonstrations that showed how to properly

plant a tree before they planted a total of 168 native trees.
They celebrated their progress at the end of the day with

a barbeque in the park.

Accenture volunteers in Vancouver also helped to clean the
environment later in the year by participating in the TD Great
Canadian Shoreline Cleanup. The annual event is an effort to
clean up the debris that threatens clean water and wildlife
and educate people about the behaviours that cause it. Our
Vancouver office sponsored a one kilometer stretch of the
coastline around the Third Beach area of Stanley Park on
September 27. In just one kilometre, volunteers collected
more than 40 kilograms of garbage from the shoreline,
including a radio, two bike locks, several pieces of industrial
strength metal cabling and 1,406 cigarette butts!

Tree Planting

Close to 40 Accenture volunteers, including family and friends,
came out this year to haul mulch, dig holes and plant trees

in support of making a greener Toronto through the city's

Tree Advocacy Program. In addition to successfully planting
hundreds of trees and shrubs, Accenture increased its donation
to the program this year by giving $7,000.

Twenty-two volunteers from our Montreal office helped plant
trees and conduct research with Les Amis de la Montagne
(Friends of the Mountain) in the forest on Mont Royal (Mount

Royal). Volunteers also participated in a second event this
year. Le Tuques Bleues—their signature fundraiser—is an
annual celebration in which people who are passionate about
Mont Royal gather to revive an 1840s tradition by donning
snowshoes and blue tuques accompanied by the glow of torch
lights.

Fifteen Accenture employees and their families and friends
joined more than 800 people dedicated to the conservation
of the forest to snowshoe walk or race across a stretch of

2.5 kilometers. The race was followed by an outdoor barbeque
outside the Mont Royal chalet. Accenture collectively donated
$6,000 to these two events.

Reducing our Carbon Footprint

Accenture in Canada is committed to understanding and
reducing our carbon footprint by moderating our usage

in terms of carbon, water and waste. We recognize our
environmental impact and are making tremendous efforts
toward reducing climate change and promoting sustainability.
Our efforts have led to a 15 percent reduction in carbon
emissions in Canada from fiscal year 2008 (see page 30).

We implemented an Environmental Management

System (EMS) as part of Accenture's global 1SO 14001
standard to meet requirements of 1SO 14001:2004,

which is the international standard used to assess an
organization's environmental management system. We
achieved this certification in four of our Canadian locations
this year: Toronto West (Mississauga), Montreal, Calgary
and Vancouver.

In our Toronto West office, we partnered with the World
Wildlife Fund to install sub-meters for accurate energy
measurements and implemented energy reduction education
and awareness programs for our employees. We are working
to extend this awareness program to our other locations.

01 Andrea Jhagroo (right) and her daughter Deandra spent the day
giving back to the community by digging holes for new tree plantings.

02 Our Niagara team gathered with their families to help beautify Mel
Swart-Lake Gibson Conservation Park in honour of Earth Day.

Our environmental efforts have led
to a 15 percent reduction in carbon
emissions from fiscal year 2008.
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Eco Challenge the forest and threatening the survival of its native plants.
Accenture employees contributed more than 75 volunteer
hours and removed close to 20 cubic meters of English ivy.

On World Environment Day, June 5, Accenture launched
a global Eco Challenge for all employees. We provided an
online tool for employees to estimate their carbon footprint

) Nature Conservancy of Canada
at home and work, which they could also use as a way ] ]
to pledge the amount and ways in which they would The N?ture Conser.vanc of Canada (NCC) 'S_ a .nonp.roﬂt
organization working to protect Canada's biodiversity. The

NCC has been working toward the long-term conservation
of the Horseshoe Canyon—a well known site in the Alberta

reduce their environmental impact. Eighteen percent
of our Canadian employees took part in the challenge.

Stanley Park Ecology Society prairies. The conservation of the Horseshoe Canyon is based
on partnerships between the NCC and local community

stakeholders. Twenty-five Accenture volunteers from our
Calgary office spent the day helping to rejuvenate the area
back to its natural state.

Our Vancouver employees decided last year that they wanted
to focus more efforts toward greening their local environment.
The team focused on helping the Stanley Park Ecology Society
01 Chantal Lanoy preserve Stanley Park, which is one of North America's largest
02 Charles Fish urban parks, by removing invasive species. In three visits, 20
volunteers weeded out the English ivy that was overtaking

Vancouver employees dig in to ensure the survival of native plants
in Stanley Park:

Total Carbon Emissions per Employee Total Carbon Emissions by Source
(in metric tons of CO,) (in metric tons of CO,)
FY08 FY08
FY09 FY09
I T T | | T | T | | | T T T | T | 1
0.00 0.50 1.00 1.50 2.00 2.50 3.00 3.50 4.00 - 2,000 4,000 6000 8000 10,000 12,000 14,000 16,000
Tons CO2 per employee Air Travel Other Business Travel
Total Accenture Canada Office EleCtriCity Other Energy (Natural Gas)
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Corporate Citizenship Leadership

Board Members
Blake Hanna, Human Capital & Diversity lead

Kim MacDowall, Operational lead

Meg Sintzel, Marketing & Communications lead
Debra Giesen, Global board sponsor

Karen Pelletier, Facilities & Services lead

Julie Halde, Human Capital & Diversity

Elayna Breakey, location representative, Vancouver
Annie Hsu, location representative, Vancouver
Evan Munro, location representative, Calgary
Raewyn Crist, location representative, Calgary
Hamish Buchan, location representative, Edmonton
Julie Messinger, location representative, Toronto
Rachel Stuchberry, location representative, Niagara
Chris Hughes, location representative, Ottawa
Jared Kitcher, location representative, Ottawa
Bertrand Pasquero, location representative, Montreal
Tanya Nahomiak, location representative, Montreal

Andrea Phillips, location representative, Fredericton

Regional Leaders
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Vancouver
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Edmonton

Rachel Stuchberry
Niagara

Jared Kitcher
Ottawa

Eva Munro
Calgary

Julie Messinger
Toronto

Cora Yeung
Toronto

Bertrand Pasquero
Montreal

Andrea Philips
Fredericton
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Our sincere thanks to everyone who contributed
to the stories in this review and to the volunteers
who make these stories possible.

Copyright © 2010 Accenture
All rights reserved.

Accenture, its logo, and
High Performance Delivered
are trademarks of Accenture.

About Accenture

Accenture is a global management consulting, technology
services and outsourcing company, with more than 181,000
people serving clients in more than 120 countries. Combining
unparalleled experience, comprehensive capabilities across all
industries and business functions, and extensive research on
the world's most successful companies, Accenture collaborates
with clients to help them become high-performance businesses
and governments. Accenture is committed to being a good
corporate citizen—dedicated to minimizing its environmental
impact and helping individuals around the world build skills
that enable them to participate in and contribute to the
economy. The company generated net revenues of US$21.58
billion for the fiscal year ended Aug. 31, 2009. Its home page
is www.accenture.com.



