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Certainly not

3%

Probably

48%

Probably not

29%

Certainly

20%

Over 65% of the respondents say that they are 
concerned by climate change and that it will directly
impact their life

Somewhat 

concerned

48%

Not at all 

concerned

3%

Not very 

concerned

29%

Extremely 

concerned

20%

“Are you concerned by climate change?”

68%Base: all respondents - Nordic

“Do you think that climate change will directly 
impact your life?”

68%
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Base: all respondents - Nordic

“How quickly must most of the countries act in reducing 
their carbon emissions?”
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The majority of the consumers think that the reduction in 
carbon emissions required for their country is important 
and that it is urgent for the countries to act

6%

25%

47%

22%

Don’t Know

Limited

Significant

Extensive

“According to you, how large a reduction in carbon 
emissions will be required for your country?”

69%

Nordic specific
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62% of the respondents think that individuals have 
an active role to play to address climate change 
efficiently

15%

23%

62%

“Which statement best describes what you think?”

Base: all respondents - Nordic

You think that climate change is 

over-hyped and you do not feel

concerned

You feel concerned and think that most

efforts to address climate change efficiently

shall come from politicans and companies

(energy providers and major energy users)

You feel concerned and think that most

efforts to address climate change efficiently

shall come from politicans, companies

(energy providers and major energy users) 

BUT also actions taken at the individual level

Nordic specific
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Energy Providers can increase their credibility on climate

change by improving the clarity and transparency of their
communications on their actions taken to address climate
change 

“What do you think of the communications made by Energy 

Providers (i.e. Electricity, Gas, Oil Providers) on their actions 

taken to address climate change?”

73%
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“What improvement do you expect on the communications made by 

Energy Providers on their actions to address climate change?”

Base: All Nordic respondents who feel communications made 
by Energy Providers on their actions to address climate 
change require improvement

60%

33%

7%At level, no improvement 
required

About right – slight 
improvement required

Insufficient – significant 
improvement required

93%

Base: all respondents - Nordic
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Climate Change is a real challenge for Energy
Providers who will need to take concrete actions to 
retain their customers

33%

11%

56%

“If you hear that an electricity / gas provider does not take any 

concrete action to address the climate change issue, will that have 

an impact on the image of this company?”

“If you hear that an oil provider does not take any concrete action to 

address the climate change issue, will that have an impact on the 

image of this company?”

Base: all respondents - Nordic

It will negatively impact your image of 

this company and you will choose 

another provider

It will negatively impact your 

image of this company but not 

significantly enough to choose 

another provider 

It will have no impact and will not change 

your relationship with this company

30%

11%

59%It will negatively impact your image of this 

company and you will choose another provider

It will negatively impact your 

image of this company but not 

significantly enough to choose 

another provider

It will have no impact and will not change 

your relationship with this company

• 1 out of 2 respondents say that they will choose another provider in case thier current

provider does not take any concrete actions to address the climate change issue.

Nordic specific



7Copyright © 2007 Accenture All Rights Reserved.

Resources Operating Group

But it will also be an oppportunity for the Energy Providers 

who will propose products / services that help reduce the 
level of carbon emission: 86% of the respondents are ready
to switch to these providers …

Yes, probably

56%

No, certainly 

not

2%

Yes, certainly

30%

No, probably 

not

12%

“If an energy provider was proposing products / 
services that help reduce the level of carbon emission

would you be willing to switch to this provider?”

Base: all respondents - Nordic

86%
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… and the majority of the respondents are ready to 
pay to benefit from these products / services

9%

31%

48%

12%Yes, certainly

No, certainly not

Yes, probably

No, probably not

“Would you be ready to pay more to benefit from products / 

services that help reduce the level of carbon emission?”

60%

40%

46%

29%

8%
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“What premium would you be ready to pay to benefit from products / 

services that help reduce the level of carbon emission?”

Base: All Nordic respondents who might pay for more to benefit 
from products and services that help reduce the level of carbon 
emission

Base: all respondents - Nordic

AVERAGE: 11%

• 60% of the respondents are ready to pay more to benefit from products / services that help reduce the level
of carbon emissions

• The average premium individuals are ready to pay is 11%

Nordic specific
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“Would you be interested in the following concrete actions / services that might be proposed by Energy 

Providers to help you address climate change at a personal level?”

Very interestedSomewhat interested Not very interestedNot interested at all

Base: all respondents - Nordic

Respondents are interested by the majority of the 
actions / services that might be proposed by Energy
Providers

The option to purchase 'offsets' for your carbon emissions

Free phone line to get advice on reducing your energy use and 
carbon emissions

Fuel cell technology (plug your car into the power of your home)

The option to generate your own electricity with a small windmill 
or solar panel 

Consumer information to develop your level of knowledge on how 
to reduce carbon emissions at your personal level 

Biofuels for cars, i.e. fuels produced from organic sources

Regular status on your individual energy use and carbon 
emission

A small LCD screen at home to allow you to monitor your own 
energy use 

Financial support for investment in efficient energy solutions for 
the home

Renewable electricity products 

Savings on your electricity / gas / fuel bill for any reduction of 
your individual carbon emission

Nordic specific


